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Shanghai International Bakery Exhibition 2020 (BSE CHINA) was successfully held on October 20-22, 2020 at the National Exhibition and
Convention Center-Honggiao*Shanghai. With a total exhibition area of nearly 50,000 square meters , 958 booths were set up at BSE CHINA and
it attracted a total of 56,168 people to visit the site with an purpose to purchase across the three day show. During the exhibition, a series of
activities such as The 4th “Lamsoon Cup” Shanghai Butterfly Crisp Skills Competition, Taiwan Special Products Promotion Activity, Buyer Meeting
for Tourist Catering Services (Aviation, Cruise and Railway) and Special Tourism Food, Opening Ceremony of Taiwan Food Culture Pavilion and
Licensing Ceremony of Shanghai Special Tourism Food Recommendation were also held. As an important platform and window for global bakery
and food enterprises to explore the China market, BSE CHINA includes products display, business forums, political and commercial interaction,
trade exchange, competition and awarding, and cultural exchange etc..BSE CHINA was found by Golden Commercial on the basis of hundreds of
thousands of excellent suppliers and buyers resources at home and abroad, which were accumulated in its decades organizational experience of
exhibition and conference in bakery and food industry in China,providing a live b2b business exchange platform for the majority of customers to
seek common development.Looking ahead to 2021, the BSE- Shanghai International Bakery Exhibition will reach a higher level and become a
wonderful and memorable event at home and abroad, whether in the scale of the exhibition, the quantity and quality of the exhibition or the
invitation of the audience, the exhibition service, the market promotion, and so on. In the long run, no matter whether you are an exhibitor or a
buyer, you will win the expected results!
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| E&R 5 | Exhibition Summary

Exhibition Name: BSE CHINA 2020 BSZFR: BSE CHINA 2020
Exhibition Venue: NECC-Honggiao-Shanghai Battm: ERSEFL- L5 - 15
Exhibition Date: Oct. 20-22, 2020 B4RfE: 20206E10820H-22H
Exhibition Area: 50000n? EHmEfR: 50000m?2

Exhibitor: 958 EE#E: 958K

People Flow: 56168 DEREAR: 56168 NiR
Audience: 52810 SMAEL 52810A

Domestic Audience: 47529 ERMAR: 47529 A

Oversea Audience: 5281 NI 5281 A

| TUZAR JZEFRESHT | Audience Flow Analysis

| SHIIEREDHT Daily flow analysis

Second day S5_Kk
H . 32% /17,973 AIR
Erdead—WAN

Daily flow analysis / SR J&RESH ot ay
According to Access Control System, the total audiences of 45% / 25,276 AIR

this exhibition session is 56168

RS EE RS S EE R RS AR REAT
AAREES: 56168}\

56168 AIX

Third day 88=X
23% / 12,919 iR

| IR EmZESR Audience Flow Curve Diagram
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| ZRHESHT | Data Analysis
Audience Source Analysis / MARFETESHT
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According to the data from registration service station, 52810 were

present at the meeting those who come from on-site registration, pre-
registration , audience group, the media, etc.

| X 5#T | Region Analysis

Domestic Audience Region Analysis (47529 audience from
31 provinces and municipalities)
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Oversea Audience Region Analysis
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Oversea and Domestic Audience Proportion
PZIMARRIE RN 0T

'!‘ Domestic audience: 47529, accounting for 90%
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Domestic Audience Region Top 10 (except Shanghai)
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Oversea Audiance Top 10
(including Hongkong,Macau,and Taiwan)
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AZEREISESITHSHT | Audience Questionnaire Statistical Analysis
Exhibition Approaching Path / WAAI{EKESEE Audience Goals Analysis / MIAKESMER
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Received visiting ticket Invitation by exhibition co-organizers,supporters and sponsors " Compare the products and introductions between different suppliers for future purchasing
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Newspaper,Magazine,and other news reporl Informed by business partners

Shopping on the spot

Searching for oversea joint cooperators " Purchasing products
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Invitation by Oversea exhibitors Others

Attending other forums or seminars during exhibition

Meeting with certain acquainted manufacturer
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The 4th “Lamsoon Cup” Shanghai Butterfly
Crisp Skills Competition

mltR - SBIE LA R R BILENT N, £
TR IREE. EUiRERTRE, 1Rt DS elikirR mAVERS ),
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BETIAER. LEFERRERATF 4 REIRY TIZIWﬁJa
R, REUBETIALEESR.

By means of the form of competition, the 4th “Lamsoon Cup”
Shanghai Butterfly Crisp Skills Competition has caused a boom of
learning and battle in the Shanghai food industry. The event has
enhanced the overall strength of Shanghai's special tourism food
industry, and promoted the innovation and took responsibility of
Shanghai food companies, so as to keep pace with the latest and
most fashionable food trends in the world. After an intense
competition between groups and individuals, a review team
composed of national baking judges maked comprehensive
evaluations and scores on the appearance, taste, characteristics, and
form of the butterfly crisp products. Finally, 3 companies including
Shanghai Xinmai Food Industry Co., Ltd. won the group gold award
and Jiang Fangyin won the individual gold award. Four companies
including Sunya won the gold award of group creativity and Xu
Weichuang won the gold award of personal creativity as well.
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Taiwan Food Culture Festival

BEEEXHUTURRLESERERR. & B IRERK~
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Focusing on showcasing high-quality baked food, tea, wine,
beverages and agricultural products in Taiwan, the Taiwan Food
Culture Festival acquired the market share of Taiwan products in
the Mainland by means of cooperation and communication. In
addition, partially based on showing corporate image and brand
culture, the event displayed the products and brand image of
Taiwan food enterprises in the form of special booths and
standard booths, so as to enhance the reputation of Taiwan
cuisine and carry forward Chinese cuisine culture.

[EHB;ES | Concurrent Event
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Buyer Meeting for Tourist Catering Services (Aviation,
Cruise and Railway) and Special Tourism Food

IRHFIRARS (M=, BPRERIIES) SKFSEERIRRD
HeRrEHEREERSENZ—, EDTFERSERS
HMEAE. YUEER. BEARNKEZIEFSRIRFLE
R FERWEES 1S BIEIHRIIREFL, SSMNE
PR T—X—RIE, #HTHNERRESERINEE.

Buyer Meeting for Tourist Catering Services (Aviation, Cruise
and Railway) and Special Tourism Food was one of the
important business activities of BSE CHINA. The organizing
committee specially invited a great number of domestic and
foreign major procurement management departments
including airlines, airport groups, cruise companies, railway
groups and passenger transportation companies and others to
set up procurement centers on site, and directly contact with
exhibitors for procurement, so as to collect samples and
information from suppliers.
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| 5RINS B LA T E{ER{A | Special Thanks to the Following Media Partners
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2021 HEEREERES S

Shanghai International Bakery Exhibition 2021
2021108158178 | ExXEEHO- L& - 415

Oct.15-17, 2021 | NECC-Honggiao- Shanghal

WIERLT “BES CHINA 2021 EFITHRESZER, mBILATEREAR:
To reserve the booth of “BES CHINA 2021” or learn more |nformation, please contact:
et FE(EE)HRAXKEEE81296515154028-4029% (201206)
Add: Room 4028 - 4029, No.151, Lane 1296, Jingao Road, 201206, Shanghai, P.R.China
FEiE/Tel: (86-21) 6439-6190 5013-1760 {EE/Fax: (86-21) 5013-1761

E-mail: info@goldenexpo.com.cn




