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The 6th China Catering Expo 2020
2020510320-22H | BREEHL- 8 - 1TH7

Oct.20-22, 2020 | NECC-Honggiao-Shanghai

FEiE#zs | Post Show Report

Bx&=7 | Co-hosted by
HEZFH< | China Cuisine Association
PO) || XERH<E | Sichuan Province Hot Pot Association
FesEmWESERAT | Shanghai Golden Commercial Exhibition Co., Ltd.

www.ciechina.com.cn
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China Catering Expo (CIE CHINA) was successfully held on October 20-22, 2020 at the National Exhibition and Convention Center-Honggiao*Shanghai.
With a total exhibition area of nearly 50,000 square meters , 958 booths were set up at CIE CHINA and it attracted a total of 56,168 people to visit
the site with an purpose to purchase across the three day show. CIE CHINA s the first professional exhibition to put forward the concept of catering
industry since the New China is founded. It's a procurement event only focusing on the whole food chain of catering industry in China at the
present. The exhibition is based on the development status of China's catering industry and the necessity of industrial development of catering to
break the consumption habits of traditional food industry and establish the leading position of catering industry. Taking “Focus on the future
development of China's catering industry” as its theme through the interaction and penetration of different exhibits, the exhibition promotes the
whole food chain of catering industry. Besides, the exhibits cover six major sectors of the catering industry, including new food materials and
condiment, central kitchen and integration, food packaging technology and materials, refrigeration and cold chain logistics, new catering retail and
restaurant chain alliance. During the exhibition, a series of activities such as Taiwan Special Products Promotion Activity, “Sentai Beef Tallow”
China Hotpot Industry Conference, Buyer Meeting for Tourist Catering Services (Aviation, Cruise and Railway) and Special Tourism Food, Opening
Ceremony of Taiwan Food Culture Pavilion and Licensing Ceremony of Shanghai Special Tourism Food Recommendation were also held, which
has attracted the close attention of various international organizations and industry colleagues.
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| E&RUAHD5 | Exhibition Summary

Exhibition Name: CIE CHINA 2020 EBERAFR: CIE CHINA 2020
Exhibition Venue: NECC-Honggiao-Shanghai Eaits: ExReSESO- 55 - 1185
Exhibition Date: Oct. 20-22, 2020 B4RfE: 2020E10820H-22H
Exhibition Area: 50000n? EHmER: 50000m?2

Exhibitor: 958 EREHE: 958K

People Flow: 56168 DEREANR: 56168 NIk
Audience: 52810 SMAEL: 52810A

Domestic Audience: 47529 ERMAR: 47529 A

Oversea Audience: 5281 EINIAR: 5281 A

| DUZAR JZEFRESHT | Audience Flow Analysis

| EHIIEREDHT Daily flow analysis
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According to Access Control System, the total audiences of 45% / 25,276 AIR
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| IEsREihZER Audience Flow Curve Diagram
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| ZRHESHT | Data Analysis
Audience Source Analysis / MARFETESHT
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According to the data from registration service station, 52810 were

present at the meeting those who come from on-site registration, pre-
registration , audience group, the media, etc.

| #X5#T | Region Analysis

Domestic Audience Region Analysis (47529 audience from
31 provinces and municipalities)
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Central China 4.8%
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Northeast 1.6%
FRALHX 1.6%
— Southwest 0.9%
FarithX 0.9%
Northwest 1%
Pt 1%
South China 3.9%
HEFHX 3.9%
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East China 85%
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Oversea Audience Region Analysis
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Africa 0.3%

AIRAIX19.6%

Hong Kong, Macau
and Taiwan 19.6%
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Asia-Pacific
region 42.6%

EINIAR
5281 A

Oversea
Audience

BRI 37.5% 5281

Europe and
North America 37.5%

RBIEiRE | Post Show Report

Oversea and Domestic Audience Proportion
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'!‘ Domestic audience: 47529, accounting for 90%
T Oversea audience: 5281, accounting for 10%
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Domestic Audience Region Top 10 (except Shanghai)
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| AEXESZITHSHT | Audience Questionnaire Statistical Analysis

Exhibition Approaching Path / WAAI{EKESEE

Audience Goals Analysis / ARSI ER
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Received visiting ticket Invitation by exhibition co-organizers,supporters and sponsors " Compare the products and introductions between different suppliers for future purchasing
rn1 RE, FEEHRS h EERER AN w WISEI7 R w SKBISEEIFRAL BRI R

Newspaper,Magazine,and other news reporl Informed by business partners

Shopping on the spot

Searching for oversea joint cooperators " Purchasing products
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Invitation by Oversea exhibitors Others

Attending other forums or seminars during exhibition

Meeting with certain acquainted manufacturer
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[EHB;ESN | Concurrent Event
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“Sentai Beef Tallow” China Hotpot Industry Conference

FSEM - FEXRFUASREFTERENSNBERERE EDPEX
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Taking "stimulating industry power and expanding the market with new
ideas" as its theme, “Sentai Beef Tallow” China Hotpot Industry Conference
was the highest-level industry event in the field of Chinese hotpot industry,
co-hosted by the China Cuisine Association and Golden Commercial. Under
the epidemic, consumption has been hit hard , and catering bears the brunt.
As an important catering industry, hotpot has shown strong resilience and
high growth during the recovery period to fight against the epidemic. The
purpose of this event was to promote the high-quality, efficient, healthy and
sustainable development of China's hotpot industry and acquire market
share of the hotpot industry . Besides, the hotpot committee election was
also held during the event.

i EIRARSS (A=, HBEERLTUESF)
SikFsBEnIRNES

Buyer Meeting for Tourist Catering Services (Aviation, Cruise and
Railway) and Special Tourism Food

IREFRIRRS (MZ=. BRERIEE) SKAFCHARIXIESREFEE
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Buyer Meeting for Tourist Catering Services (Aviation, Cruise and Railway)
and Special Tourism Food was one of the important business activities of
CIE CHINA. The organizing committee specially invited a great number of
domestic and foreign major procurement management departments
including airlines, airport groups, cruise companies, railway groups and
passenger transportation companies and others to set up procurement
centers on site, and directly contact with exhibitors for procurement, so as to
collect samples and information from suppliers.
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Taiwan Food Culture Festival

BEEEXATURRMESE/ERR. & 8 KRR
FRAE, BELERSERAFR, (BE AEE-RE
RIBRITIZOE; LR, RIEXARTAHE, Bt
M kRRr e EEmEU A~ mik BET SR, AR
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Focusing on showcasing high-quality baked food, tea, wine,
beverages and agricultural products in Taiwan, the Taiwan
Food Culture Festival acquired the market share of Taiwan
products in the Mainland by means of cooperation and
communication. In addition, partially based on showing
corporate image and brand culture, the event displayed the
products and brand image of Taiwan food enterprises in the
form of special booths and standard booths, so as to enhance
the reputation of Taiwan cuisine and carry forward Chinese
cuisine culture.

[EHB;ESN | Concurrent Event
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| 5RINSEILA T E1ERA | Special Thanks to the Following Media Partners
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2021 CEPELR TIERS
The 7th China Catering Expo 2021
20215F108158-17H | ExRERFL- L3 - 215

Oct.15-17, 2021 | NECC-Honggiao-Shanghai
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To reserve the booth of “CIE CHINA 2021” or learn more information, please contact:
btk ShE(EE)BRFTX 50812965 15154028-4029% (201206)

Add: Room 4028 - 4029, No.151, Lane 1296, Jingao Road, 201206, Shanghai, P.R.China
E3i&/Tel: (86-21) 6439-6190 5013-1760 {&E/Fax: (86-21) 5013-1761
E-mail: info@goldenexpo.com.cn




